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Today, | boldly step forward and publicly proclaim that | love Bon Jovi. | admit a touch of embarrassment that
my junior high obsession never quite resolved. My embarrassment usually causes me to hide this fact except
with close friends. Even then, some friends tease me, good naturedly of course, about my continued
infatuation with an “80s Big Hair Band.” So, why on earth at this point am | confessing my love affair with this
rock group?

Last month, | rocked out at my seventh Bon Jovi concert. My husband, bless him, supports my love of the band
and treated me to floor tickets. Approaching the doors to the concert, | noticed the wide range of ages
represented in the crowd. Children, wide-eyed with excitement at their first concert, streamed in with their
parents along with teens, twenty-somethings, and on up to those in their sixties.

Bon Jovi began making music 25 years ago. The song, “Runaway,” created the breakthrough the band needed
to seal a record deal. Their album, Slippery When Wet, featured the songs that made them rock stars, "Livin’
on A Prayer” and “You Give Love a Bad Name.” These songs topped the charts in the late 1980s, the peak of
the Big Hair Rock Band Era, and Bon Jovi fit the image perfectly. However, as the Big Hair Era faded away,
Bon Jovi found staying power.

The band tweaked their image as society evolved what it wanted and desired from music. Long hair became
dated; the boys got hair cuts. Outrageous oulffits fell out of fashion; the boys traded in for jeans and t-shirts.
Their fans aged; their songs reflected personal growth and maturity. Music began to blend different genres;
Bon Jovi partnered with country music stars to create crossover hits. Their music reflects their journey from
fitting into the hottest music genre of the 1980s to a group that is comfortable with who they are and what they
offer.

Maybe it’s this down-to-earth approach that appeals to fans of all ages. From a coaching perspective, fans
identify with the message of personal growth and change. As teens, we desire to fit in and blend with the
crowd. As we mature, we value our uniqueness and become comfortable in our own skin. We evolve as
individuals, adapt to change, reflect on where we have been, and design where we want to go. Bon Jovi fans
hear the band follow this process in their song lyrics, which provides comfort, inspiration, and motivation.

From a business perspective, Bon Jovi keeps its finger on the pulse of the music business. They know what
their fans want. They adapt their music to fit the popular sound but keep their brand the same. They always
identify their roots, the New Jersey boys next door, in their music. Time after time, they deliver quality products,
slightly repackaged to fit what the fans want.

As the band launched into “Livin’ on a Prayer,” | lowered myself into my seat as the rest of the arena stood.

My husband leaned over to ask if | felt ok. | felt fantastic!! | simply stopped to marvel and enjoy the power of a
band and its music. 15,000 people sang the lyrics at the top of their voices as Bon Jovi supplied only the
music. Thanks to good business practices and a willingness to share their own personal growth, a band that
could have fallen into obscurity with the rest of the Big Hair Bands of the 80s continues to carve out their place
in rock and roll history.

PS If any representative from Bon Jovi would like to contact me about my insights and engage in further
discussion, I'll be by my phone. (I know, | am crossing my fantasies again but a girl’s gotta dream!)



Upcoming Workshops
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Do you have something about yourself or your life that you want to change? Despite your desire, are you
struggling to make that change happen? Discover what makes change so hard and learn 7 ways to overcome
your barriers to change. Fee: $30 per person
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Feeling frazzled and tired? Are you always on the run? When is the last time you took time for yourself? Take a
couple of hours to stop your world and gain perspective. Learn how to eliminate energy drainers and how to
say “no” gracefully. Discover why "selfish" is NOT a dirty word! Meet and connect with other women as we
discuss how meeting your needs fits in with significant others, children, friendships, careers and all the rest that
is your life.
Fees: $40 per person. Bring a friend and pay $60 for both to attend!
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This workshop will help you sort out your mental and physical clutter so you can have a fresh start for spring.
Learn tips and tricks to minimize physical clutter, simplify your schedule, and eliminate energy drainers. Fee:
$30 per person

All workshops will be held at the Big Vanilla Athletic Club, 1209 Ritchie Highway, Arnold. Register online at
http://www.bigvanilla.com/arnold/lifecoaching.html, or at Big Vanilla’s Front Desk, or call 410-757-7326.

Women Rock for 2008
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This 2-hour program will help you tap into your mental and physical strengths as you discover how the rock
wall is a metaphor for life and life’s challenges. Feedback from this program is # *0 The women who

have participated have learned about their strengths, expanded their comfort zones, understood how they face
challenges, and discovered new ways to overcome obstacles. Join us for a ROCKIN’ night and walk away
feeling empowered!

Fee: $25 members/ $35 non-members

Women Rock will be held at Big Vanilla Athletic Club, 1209 Ritchie Highway, Arnold, MD. Please call 410-544-
2525 or 410-757-7326 to register.

Please forward this newsletter to others you believe would enjoy it. | welcome new subscribers! To
subscribe/unsubscribe, please send an email to passionforlifecoaching@verizon.net. | also welcome feedback
and ideas for future topics.

For more information, visit www.passion-for-life-coaching.com.
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